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Press  Service, 

3UYBTC-  3Y  QUALITY  GRAjDES 

  1  i.\B^A  .R  Y 

'  can  I^edera.1  standards  for  food  product s  "bo  iised  ovrchp  lio-asfe'if [3 ''^i-/^' Sbr 

daily  marketing?    EomemaJcers  who  are  interested  in  the  eificienf  -  &id  economcal  , 
management  of  their  ho-useholds  h?ive  heard  of  "quality  grades".     They  wonder,  natur? 
rally,  just  how  the  e  grades  are  indicated  for  the  cons-amer  and  how  far  they,  the 
housewives,  can  apply  them.    Most  of  us  know  from  sad  experience  that  price  is  not 
necessarily  an  indication  of  quality,  and  mq  would  like  to  have  a  more  certain 
guide  in  our  daily  trips  to  the  food  markets. 

The  subject  is  not  so  simple  as  appea::s  at  first,    Tnile  quality  standards 
have  heen  worked  out  for  a  great  many  kinds  of  foods  oy  the  3u.reau  of  Agricultural 
Economics  of  the  U.S.  Department  of  Agriculture,  these  grades  or  standards  v/ere  orig- 
inally established  for  the  producer  and  shipper  ra:her  than  the  housewife  who  "buys 
at  retail.     In  most  cases,  the  marks,  names,  or  other  indicat ioiiiS'-  of  grade  are  ex- 
pressed so  as  to  guide  the  v/holesalers  and  people  who  buy  in  wholesale  quantities, 
like  cafeteria,  hotel  and  institiit ion  managers.     To  the  customer  in  the  retail  store 
many  of  these  designations  are  meaningless;  usually  they  do  not  even  appear  on  the 
crate  or  basket  from  which  the  retail  purchase  is  taicen. 

The  housewife  is  a  very  busy  person  with  a  variety  of  duties,  and  relatively 
little  time  for  the  particular  duty  of  purchasing  the  family  food  supplies.  She  has 
to  deal  with  many  kinds  of  foods  and  with  several  qualities  of  most  kinds.  To  some 
extent  she  has  learned  to  associate  quality  with  a  brand  or  trade  name,  and  recently 

she  has  become  av7are  of  the  importance  of  reading  the  statements  of  weight  and  law- 
fulness on  the  labels  of  packaged  and  canned  goods.     Even  so  she  m.ay  find  herself 
still  in  the  dark  as  to  the  quality  of  the  contents. 

Knowing  the  quality  grade  does  not  m.ean  that  all  the  lesser  grades  will  be 
passed  over  and  only  the  choicer  qualities  sold.     On  the  contrary, for  many  purposes 
the  fancy  grades  are  too  .expensive  and  a  medrom.  or  even  low  grade  will  do.  For  ex- 
ample, one  wants  talile  apples  partly  for  cLscorative  effect,  so  one  chooses  o/oples 
that  are  large,  red,  and  beautiful  to  loo'.l  at  as  well  as  good  in  flavor;  but  pie  ap- 
ples will  be  cut  up  anywr.y,  so  a  fev/  blemishes  do  not  matter,  and  a  lower  grade  v:ill 
prove  perfectly  satisfactory.  Another  illustration: The  first  ti:o  of  the  four  qualit^'' 
grades  of  retail  eggs  "U.  S.  S-oecials"  and  U.S.Zxtras"  are  desirable  for  coilin-^:  or 


poac'.iing;  the  irmrtli  grado  is  1.jSs  r.ttraGtivc  DXid  solid  c.s  the  ogg  is  turnod  out 
of  the  shell,  but  is  still  nutritio-us  :?jid  p;:2ato,blo  in  cooked  foods  rjid  sells  at  a 
l0"-,'er  price  than  the  higher  grades »     The  houseuiie  Icnov/s  what  she  wants  to  do  with 
the  eggs  she  huy^,  and  if  she  coii  tell  "diich  nu.ality  grade  she  is  getting,  she  can 
"bu^-  some  for  boiling  or  poaching,  and  some  for  cooking  aJid  b:?J~ing. 

Official  craality  grades  might  be  placed  in  three  fairl;,-  well  defined  groups 
with  respect  to  the  consumer's  abilit'r  to  use  them..     The  first  group  includes 
those  foods  which  have  grade  designations  easily  recognized  by  the  housev;ife.  In 
this  group  there  is  a  stamp,  a  to^q^  a  certificate,  or  some  other  indication  of 
grade  thr.t  ccJi  be  seen  and  readily  understood.  The  second  group  includes  foods  . 
that  are  sold  by  quality  grades  at  wholesale,  particul-arly  fruits  and  vegetable^, 
but  not  so  easily  identified  by  the  retail  customer,     Ceained  farm  products  com- 
prise the  third  group.     Tlie  labels  on  the  cans  must  bear  truthful  statements,  but 
at  present  they  give  very  little  information  about  the  quality  grades  of  the 
contents, 

Beef,  turkey  o.uring  the  jioliday  season,  eggs,  butter  orA  cheese  are  in  the 
first  group.  Canned  chicken  and  c.iicken  products  might  be  roughly  included,  since 
those  put  up  by  a  number  of  firms  now  bear  a  label  denoting  wholesomeness,  if  not 
quality  grade,  and  this  is  now  tirue  of  some  dressed  rabbits. 

The  meat  stair^p  that  indicates  a  quality  grade  should  not  be  confused  with 
the  Federal  meat  inspection  stai^^p  showing  that  the  carcass  has  been  inspected  at 
the  slaughter  house  for  diseased  condition,     Tlie  quality  grading  service  has  been 
developed  with  the  housewife  or  retai3i  consumer  in  mind,  and  will  be  discussed  at 
length  in  a  later  article  in  this  series,    A  similar  service  is  now  being  used  for 
lamb  and  mutton. 

Turkeys  have  been  marked  by  grade  during  the  holiday  season  for  the  past 
five  years,    A  tag  or  band  on  the  Ijg  is  sometimes  used.     This  year  government 
graded  turkeys  will  be  shipped  to  dealers  in  crates  or  barrels  marked  by  quality 


dosignations,  "but  the  individual  "buyor  v/ill  lisvo  to  talie  the  dealer's  uord  for 
v/hat  she  is  get  ring.     If  enough  housev/ives  ash  in  advance  for  government  graded 
turke^^s,  dealers  v/ill  oe  more  inclined  to  cE^rry  them,  past  experience  has  shown. 

Other  ways  of  indicating  the  grades  of  eggs,  l^utter,  and  cheese  are  used. 
The  Bureau  of  Agricultural  Economics  heiS  worked  out  standards  for  practical- 
ly all  fruits  and  vegetables  and  each  year  a  larger  quajitity  is  sold  under  these 
grades.  Information  as  to  exactly  what  they  are  will  oe  supplies  upon  application 
to  the  Qureau.     At  present  the  ma.Jority  of  retail  customers  are  not  familiar  with 
the  grades  and  do  not  ask  for  the  comjnodity  by  grade  name,  \pj.c  more  they  acquaint 
themselves  with  these  names  ^md  ask  for  them,  the  more  the  service  will  "be  extended 
to  benefit  them.  Dealers  v/ill  s  tock  v/ith  goods  of  the  grade  desired,  and  possibly 
make  more  effort  to  retain  the  identifying  marks  on  containers  to  show  thair 
customers. 

In  the  third  group  of  products  —  the  canned  goods  —  the  housekeeper  h'j.s 
an  indirect  way  of  finding  out  what  grades  she  is  getting.  The  bureau  suggests  that 
if  she  is  a  large  buyer  she  might  buy  and  compare  several  cans  of  the  same  article 
put  up  under  different  brand  nam.es  and  satisfy  herself  as  oO  which  brand  gives  her 
the  quality  she  is  interested  in  at  the  price  she  wishes  to  pay.  She  could  score 
each  brand  on  a  basis  of  the  quality  factors  en-'jmerated  in  the  standards  referred 
to  in  the  preceding  paragrajph.  Those  who  buy  chiefly  from  wholesalers  can  sxDCcify 
in  their  contra.cts  of  purchase  that  the  comm.odity  shall  be  of  a  certain  grade  ac- 
cording to  U.  S.  Standards.  Just  recently  one  or  two  cai.iniing  plants  have  begun  mark- 
ing their  can  with  U.S.G-rade  najnes  under  the  direct  supervision  of  goverioment 

gra.dors.  Lima  beans  are  now  being  so  canned  and  m.arked  and  other  commodities  may 
follow. 

To  sum  up:   Q;aality  gra.des  can  be  used  by  the  individual  housewife  in  buy-ing 

som.e  foods,  but  there  is  need  for  a  further  demand  if  the  graiding  service  is  to  be 

Gxtondcd.  As  the  Bureau  of  Agricultural  Economics  sues  it,  the  developm.ent  of 

gra.des  on  which  the  individiial  cons'aiiier  can  buy  is  a  very  im-)ortant  element  in 

future  standardization  v/ork.  ^'.hen  there  are  enough  housev/ives  thinkiri}';    in  tcrm.s 

of  what  quality  they  can  get  for  their  money,  price  and  quality  will  be  better 

adjusted.  >-  -  ►-M  -  -  - 
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